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CGA 103 Fall 2008 Exam

Professor Malinconico

200 total points

Three (3) Points per Question (17 points free points)

To answer the question, please make the correct answer a Red and Bold.
1. ( Copy / Visual elements / Features ) are the individual elements on the page such as line, type, and images.

2. ( Format  / Elements / Copy ) refers to all the words in a message, including the headlines, subheads, captions, and body text.

3. ( Roughs / Thumbnails / Doodles ) are quick exploratory sketches that are the visual proof of the thinking and analyzing portion of the design process.

4. ( Digital Files / Comprehensives / Inkjet prints ) are the final versions of the project presented to the client for approval.

5. ( Focal point / Technique / Content ) is the visual element or part of a page that is most emphasized and strongly attracts the reader’s eye first.

6. ( Position / Visual hierarchy / Layout ) is the arrangement of visual elements such as type and images on the page according to their order of importance. 

7. ( Major Caps /  Initials / All Caps ) in line after line of type significantly slows down reading speeds.

8. ( Grouping / Scattering / Highlighting ) bits of related information strengthens their conceptual relationship.

9. ( Contrast / Variety / Accent ) occurs when two or more elements look dramatically different from one another.

10. ( Volume Number / Masthead / Nameplate ) contains the newsletter’s name in decorative type. 

11. ( Emphasizing / Contrasting / Bolding ) visual elements helps you intellectually organize the information while contrast stresses the visual difference between elements.

12. ( Headlines / Focal points / Visual elements ) provide essential clues for the reader and helps them know where to look first. 

13. ( Images / Captions / Lines ) are the visual element(s) that most people tend to look at first in a layout.

14. ( Density / Optic Attraction / Visual Weight ) is the illusion of physical weight of a element on the page.

15. ( Drop Shadows / Bright Colors / Dynamic Images ) seem to make an image lift off the page.

16. ( Symmetrical / Asymmetrical / Unbalanced ) layouts are achieved by arranging visual elements unequally on either side of the page. 

17. ( Harmony / Alignment / Organization ) occurs when visual elements line up with other visual elements on the page. 

18. ( Rivers / Streams / Brooks ) are channels of undesirable white space that form in justified text columns.

19. ( Text wrap / Packaging / Type overlay ) is another name for runaround text.

20. ( Rectangles / Grids / Skeleton outlines ) is the non-printed system of horizontal and vertical lines that divides the page and helps the designer align elements consistently.

21. ( Flush Right / Asymmetric / Justified ) text alignment is best used in short lines of type because of the difficulty reading long passages of this type of alignment.

22. ( Coherence / Unity / Gestalt ) is achieved when all of the separate elements on a page look as if they belong together.

23. ( Closure / Continuation / Similarity ) is the gestalt law of perception that states that humans have a tendency to visually close gaps in forms.

24. ( Similarity / Proximity / Continuation ) is the gestalt law of perception that depends on the principle of repetition to function.

25. ( Figure/ground / Continuation / Closure ) is the gestalt law of perception that is wholly dependent on the principle of contrast.

26. ( Verbal flow / Visual flow / Organization ) depends on consistency in typographic treatment and establishing a logical reading path through a document.

27. ( Grid Structure / Typographic master plan / Type choice ) includes such details as the typefaces, sizes, and colors you will use for the headlines, subheads, body copy, picture captions, and so on.

28. ( Dingbats / Oddballs / Ornaments ) are fonts where images are substituted for letters and numbers.

29. ( Shapes / Arrows / Lines ) are natural visual flow devices that can be used to point towards important points.

30. ( Vignetting / Silhouetting / Cropping ) out vertical and horizontal portions of a photo focuses attention on the remaining portion.

31. ( Type / Tint Screens / Rule Lines ) can be manipulated to form an image.

32. ( Image-manipulated / Silhouetted / Vignetted) images often have a nostalgic and dignified look.

33. ( Photographs /Illustrations / Clip Art ) are often the only way to show complex and detailed information that is difficult to show in any other way.

34. ( Calibration / Optimization / Correction ) is necessary to match the color onscreen with color output from a desktop printer.

35. ( PMS / RGB / LAB ) is a graphics industry standard that offers many custom mixed colors, including pastels, metallics, and so on.

36. ( Adobe / Graphix / Pantone ) is an industry leader in color and manufactures color swatch books.

37. ( Neutral / Warm / Cool ) tend to “advance” towards the reader.

38. ( Neutral / Warm / Cool ) colors fall into the blue and green range.

39. ( Typeface grouping / Type family / Type variations ) is a whole related group of type styles based on a single typeface.

40. ( Type styles / Type families / Type variations ) are modified versions of an original typeface such as italic, bold, condensed, or extended.

41. ( X-height / N-height / Y-height ) is the official term for the height of lowercase letters.

42. ( Old Style / Decorative / Modern ) fonts are characterized by short, cupped serifs.

43. ( Roman / Egyptian / Etruscan ) stonemasons developed the serif as a way to neaten up their carved letterforms.

44. ( Leading / Caning / Spacing ) refers to the vertical space between lines of type.

45. ( Letterspacing / Nudging / Kerning ) is the manipulation of the space between two individual letters.

46. ( OpenType / TrueType / PostScript ) provides the best cross-platform support.

47. ( PostScript / TrueType / OpenType ) requires at least two separate parts to display and print correctly.

48. ( PostScript / TrueType / OpenType ) format can support up to 65,000 characters.

49. ( Conflict / Harmony / Neutrality ) in type occurs when words are similar in size, color, value, weight, or typeface.

50. ( Bold / Italic / Extended ) type are read as the “spoken word” and convey a personal approach.

51. ( Readable / Legible / Coherent ) typefaces have well-defined ascenders and descenders.

52. ( Readable / Legible / Coherent ) typefaces for body copy are clean, unfussy, not too visually heavy serif typefaces with well-defined ascenders and descenders.

53. ( Logos / Signs / Pictographs ) are created using typography, images, symbols, shapes and lines in any combination to express a client’s character, product, and style.

54. ( Symbol / Trademark / Logotype ) is a simple sign that represents another thing.

55. ( Trademark / Sign / Pictograph ) is a unique name or symbol used by a corporation to identify a brand or product.

56. ( Newsletters / Flyers / Broadsheets ) are typically one-sided simple pages advertising a special limited-time offer or a special one-time event.

57. ( Grids / Silhouettes / Drop caps ) assist designers in maintaining consistency in newsletter design. 

58. ( Adobe / Macromedia / Corel ) manufactures the powerhouse graphics programs, Illustrator and InDesign.

59. ( CorelDraw / Paint Shop Pro / Painter ) is a digital imaging program that emulates the look of hand-made art like paintings, drawings, and watercolors.

60. ( Getty / Dover / Fonts.com ) is a major source of illustrations, photos, film, and archival images for professional graphic designers.

61. ( Dover / Comstock / Quark ) is a classic source of economical clip art for graphic designers.
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